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Attempt all questions.
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What ismeant by physical distribution system? Describein brief the factors determining
physical distribution system.
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What arethe objectives of Agricultural Marketing? Describe the methods of agricultural
marketinginIndia
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What do you understand by organi sed markets? Explain the difference between organised
and regulated markets.
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Describe the present position of regulated markets.
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What isbrand? What factors should be taken into account while selecting agood brand?
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